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MAGAZINE PROFILE

CONSERVATION FOR
A BRIGHT FUTURE

Atlantic Salmon

The Best Anglers/Sports are Passionate

J O U R N A L

... about ﬂy-ﬁshing, preserving natural habitats, and
protecting the endangered "King of Fish", wild Atlantic
salmon – and every one of them can't wait to read the
next issue of the Atlantic Salmon Journal.

It is the only magazine devoted exclusively to ﬂy-ﬁshing
for Atlantic salmon and protecting a priceless species that
deﬁnes the health of our river and marine ecosystems.

SALMON SAVED
POSITIVE RESULTS
FROM GREENLAND
AGREEMENT

+

THE DAM BUSTERS

OPENING UP
HABITAT IN MAINE

SPRING 2019 | Vol. 68 Nº 1

DISPLAY UNTIL: May 31, 2019 | CANADA $3.75

READER PROFILE
The Atlantic Salmon Journal reaches one of the most
educated, inﬂuential and committed readerships, many
of them business and community leaders, of any outdoor
magazine in the U.S. or Canada.

The average Atlantic Salmon Journal reader and
Atlantic Salmon Federation (ASF) member is a university/
college educated, 58-year-old outdoorsman with an
annual household income of more than $150,000.
Based on circulation, this represents about $1.9 billion
in combined household income.

Nowhere else will you ﬁnd an audience
so targeted, aﬄuent and loyal.
Total Audience

31,500

Rate Base

10,500

Readers Per Copy

3.0

CONSERVATION FOR
A BRIGHT FUTURE

Atlantic Salmon

conservation-minded anglers
in the US and Canada

An ad campaign can reach your target market quickly;
repeated exposure increases response rate:
81% of members read all 4 issues of the magazine;
91% read the advertising
51% purchase an item/trip after reading the Atlantic Salmon Journal.

J O U R N A L

RIVER LIFE

+

DOWN THE MIRAMICHI
WITH PADDLE AND ROD
THE SCIENCE BEHIND
LIVE RELEASE

WINTER 2017 | Vol. 66 Nº 4
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Source: ASJ Readership Survey 2014, Gardner Pinfold Consultants Inc., Halifax NS.
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OUR READERS AT A GLANCE

have a household 51%
income over $ 100,000

80%

hold college degrees

96%

are male

1.2%
25-64

58.5%

under 24

$200,000 and over

18%

40.3%

over 65
$50,000 - $99,000

33%

16%

under $50,000

33%

$100,000 - $199,000

An exclusive and loyal audience:

Advertisers will reach an audience unduplicated anywhere else.

86% of the Atlantic Salmon Journal's readers read this magazine only and no other ﬂy-ﬁshing magazine.
80% remain members and read the magazine for multiple years.

Source: ASJ Readership Survey 2014, Gardner Pinfold Consultants Inc., Halifax NS.
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READERS ACTIvITIES AND BUyING HABITS
EVOTEC CAST
T FLY RODS

Fly-ﬁshing is a passion:

LIF
FE IN THE

FA
AST LANE
L E

• In our recent survey of the Atlantic Salmon Journal,
readers lists their top leisure pursuits as:
ﬂy-ﬁshing (89%)
travel (57%)
bird-hunting (38%)

Finished in a deep translucent blue, our new Evotec CAST Fast Action fly rods are available
in single-handed models for both fresh and saltw
water fishing and double-handed models
dels
for the pursuit of Atlantic salmon and steelhead. CAST Fast rods deliver flies quickl
kly
and accurately to your chosen species without compromising the positive sensory
ory
feedback that anglers have come to expect from
m a LOOP fly rod. This range of ten
fly rods offers both outstanding performance and
d superior build quality at a highly
competitive price-point.

CAST FAST ACTION FLY RODS

FIND OUT MORE
ORE AT LOOPTACKLE.COM

FIND OUT MORE ABOUT LOOP FLY RODS, REELS AND LINES AT LOOPTACKLE.COM

• In 2013, readers spent 31 days ﬁshing.

• Top purchases include vacations, liquor,
cameras/electronics and investments.

HIGH IN FIBRE

• 89% intend to make ﬂy-ﬁshing purchases in
tackle, trips and apparel categories this year.

The Hardy Ultralite MTX is our first fly reel to feature a hybrid carbon
fibre and alloy main frame construction. Strong, light and with a stunning
industrial design, the MTX features a carbon fibre drag system with 340 degree
colour coded regulator, captive spool release and high line capacity.

www.hardyfishing.com
© 2018 Pure Fishing, Inc.

• On average readers spend $4,150 on ﬁshing-related
items annually; cumulatively their expenditures
amount to an average of $46 million each year.

EDITORIAL PROFILE
For more than 60 years, this authoritative, award-winning outdoor magazine has
enlightened, entertained, engaged and inspired avid anglers and socially conscious
consumers with its ﬁnely crafted articles, superb photography and design.
Published by the Atlantic Salmon Federation, the world's foremost Atlantic salmon
conservation organization, 4-times a year, its pages contain ﬂy-ﬁshing stories on
famous salmon rivers, tips on the ﬁne art of ﬂy-ﬁshing and ﬂy-tying and its inherent
lore and tradition, history and travel.

AWARDS

Highly respected and more relevant than ever!

The Atlantic Salmon Journal has been recognized multiple times
for award-winning editorial and cover design receiving gold and
silver awards at the Atlantic Journalism Awards.
Source: ASJ Readership Survey 2014, Gardner Pinfold Consultants Inc., Halifax NS.
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WHO ADvERTISES AND WHy

feed your ƒddiction

The Atlantic Salmon Journal delivers an exclusive,
niche market of highly-discerning ﬁshing enthusiasts
and conservationists. Advertisers can also feel good
knowing that money spent in the magazine supports
the work of an organization that conserves, restores
and protects the resources that sustain ﬂy-ﬁshing.
In each issue of the magazine you will ﬁnd a wide
spectrum of advertisers keen on tapping the
substantial buying power and loyalty of our readers.

ADvERTISING CATEGORIES

orvis.com/H2

Ogden M. Pliessner, Clearing at Upsalquitch, Watercolor, 14 3/4 by 22 7/8 inches
Estimate: $25,000-$45,000

The Sporting Sale 2009 | July 15 – July 16 | Plymouth, Massachusetts

Angling shops, artists and art galleries, automotive,
ﬁnancial institutions, major ﬁshing tackle and
apparel manufacturers, ﬁshing outﬁtters from
around the world, food and beverage including
alcoholic varieties, publishing, real estate agencies,
tourism - domestic and international, transportation
including corporate and international airlines,
railways and boating interests, various retailers and
conservation organizations.

Atlantic Salmon Journal readers have proven to
be loyal supporters of the magazine's advertisers,
reﬂected in the volume and longevity of repeat
advertisers. They look to the Atlantic Salmon Journal
as an important resource for goods and services:
91% read the magazine ads and 46% say the ads
inﬂuenced their purchases. one ASJ reader put
it this way:

“Back in the day, when I ﬁshed Atlantic salmon three or four
weeks each year, I would deﬁnitely follow up on both ads
and articles in ASJ. The ads and articles still intrigue me

(today), and still convey reasonable expectations to those
who are willing and able to follow their dreams.”

proudly mƒde in the usƒ

268 Newbury Street
Boston, MA 02116
www.copleyart.com
info@copleyart.com

Information & Catalog
Aimee Stashak-Moore
617.536.0030
aimee@copleyart.com

Consignments
Stephen O’Brien, Jr.
617.536.0030
info@copleyart.com

a

34%0(%. /´"2)%. *2
&).% !243 ,,#
company

Advertiser testimonials say it all:

“ASJ has been a key part of our advertising campaign over
the years. As a result, our sales have steadily grown with
more brand recognition every year.”

“ASJ readers respond and mention seeing our ads in the
magazine. Advertising in ASJ is an extremely eﬀective way to
reach our audience; it delivers the results we hope to achieve.”
“ASJ is now 1 of 2 magazines we still advertise in. We believe it
is by far the best on the market.”
“We've been using ASJ for years to reach serious anglers and
it works: 100% booked again this year!”

Source: ASJ Readership Survey 2014, Gardner Pinfold Consultants Inc., Halifax NS.
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MAGAZINE ADvERTISING RATES
(CANADA AND U.S.)

BlAcK & WHiTe

1x

Full Page

$ 1595

1/2 Page

925

2/3 Page
1/3 Page
1/6 Page

ProceSS color

Full Page w/bleed
Full Page
2/3 Page
1/2 Page
1/3 Page
1/6 Page

color coVerS
Inside Front
Inside Back

Outside Back

douBle PAGe
SPreAdS
Color

2x

1495

4x

1295

1295

1195

1095

625

595

525

395
1x

$ 2395

825
350
2x

2295

325
4x

2095

2195

1895

1550

1425

1225

1850
1095
550
1x

$ 2695

1695
995

1495
850

525

450

2550

2295

2x

4x

2695

2550

2295

1x

2x

4x

2950

$ 3995

2695

3795

2425

3395

Free professional ad design services on request;
Free Directory Listing and link from ASF website with
ad placement. Ads in the Atlantic Salmon Journal and
on the ASF website are non-taxable.

exclusive leaderboard ad

WEBSITE ADvERTISING RATES

exclusive leaderboard ad on
https://www.asf.ca/atlantic-salmon-journal
(970 x 250 pixels)
$2500 (12 months)

Traﬃc Report

direcTorieS
A business listing in the Directory of Outﬁtters or
Directory of Angling Shops section of the magazine
without ad placement is $250 for 4 issues. The listing
is free with ad placement.
* Sold with a magazine ad schedule only.

dynamic, high visibility internet opportunities to
boost sales and increase traﬃc to your website.
An exclusive leaderboard ad (970 x 250 pixels)
can be purchased on the Atlantic Salmon Journal
homepage www.asf.ca/atlantic-salmon-journal.
It features prominent banner positioning under
the Atlantic Salmon Journal header and contains
a click through link to the advertiser's website.
A second banner ad is also available for purchase
on this page.

725

2295

INTERNET ADvERTISING

• www.asf.ca is a well respected URL and the
short URL gives it additional prominence
• More than 7,125 visitors per month
• 2.03 page visits per user
• 1:56 min. average time on page
• 44% type our URL directly
• 46% are referred via social media
• More than 27,112 pages viewed per month
• Google Analytics is used to monitor page hits
and viewership (Data: 2018)

Source: ASJ Readership Survey 2014, Gardner Pinfold Consultants Inc., Halifax NS.
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DISCOUNTS & PAyMENTS
Advertising rates quoted are gross. A 15% discount is
available to advertising agencies. Payment for ads is
due within month of publication. Interest is charged
at 24% per annum.

GENERAL CONDITIONS
Advertisers and agencies are liable for content of ads
published and are responsible for any and all claims made.
Publisher is not liable for any costs or damages due to failure
to publish an ad. In no case will publisher’s liability exceed
the cost of the ad.
The Atlantic Salmon Journal reserves the right to reject any
advertising it feels is not in keeping with the editorial proﬁle
of the magazine. Ad positioning is at the discretion of the
publisher.
Advertising must be under written contract for discounts to
apply. Ads under contract will be repeated as run in previous
issues unless changes or new material is received before
closing date. All verbal instructions must be conﬁrmed in
writing.

PUBLICATION SCHEDULE/CLOSING DATES
issue

Published

reserve Space by:

Summer

June 1

April 1

Winter

December 1

Spring

Autumn

March 1

September 1

Submit Ad material By:

January 1

January 15

July 1

July 15

October 1

photo credit: Raymond Plourde

Cancellations or changes to ads may not be made by the
advertiser or its agency after the closing date. Cancellation
of space reservations will result in an adjustment of the rate.
Cancellations after closing date will be billed in full.

April 15

October 15

Source: ASJ Readership Survey 2014, Gardner Pinfold Consultants Inc., Halifax NS.
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ASJ AD SIZES & MECHANICAL REQUIREMENTS
Ad SizeS
1

2

2

3

3
4
5
6
7

4

5

8

6

deSiGN ASSiSTANce

If you do not have access to the services of an ad
agency or graphic designer, our professional ad
designer can prepare an ad for your approval free
of charge. Just contact us two weeks prior to the
closing date and be ready to provide image(s) and
text for your ad.

1/3 Vertical
1/6 Page

1/3 Square

2.236 x 9.625"
2.236 x 4.722"
4.667 x 4.722"

1/2 Page

Full Page (WiTH Bleed)

7.083 x 4.722"

Live Area (Image Area)

7.625 x 10.375”

Bleed Size (1/8” bleed on all sides)

8.373 x 11.124”

Live Area (Image Area)

15.25 x 10.375”

double Page Spread (WiTH Bleed)

8.125 x 10.875”

16.25 x 10.875”

Bleed Size (includes 1/8” bleed on all sides) 16.5 x 11.124”

PHoTo Policy

All web ads should be saved for the web and sent
in a gif or jpeg format; for further instructions,
please contact the advertising manager.
PDF/X-1A is the required ﬁle format for all ad
submissions. Fonts and art must be embedded.
Color ads must be in CMyK with image resolution
not less than 300 dpi.

4.667 x 9.625"

7.083 x 9.625"

Trim Size

WeB AdVerTiSiNG

mecHANicAl requiremeNTS

2/3 Page

Full Page

Trim Size

7

exclusive leaderboard ad size: 970 x 250 pixels
Banner ad size: 970 x 250 pixels

Width & Height (in)

In keeping with the Atlantic
Salmon Federation’s promotion
of live release and conserving for
the future, ﬁsh images used in
ads in the magazine must show
Atlantic salmon carefully supported upright and partially
submerged. Also permissible are images of ﬁsh that have
obviously been out of water for 5 sec. or less, characterized
by a ﬁsh supported upright just above the water and with
water dripping from its body.

photo credit: Quentin Condo

1

Size

Contact & Material Submission

Irene Pohle, Advertising Manager
15 Rankine Mill Road
Chamcook, New Brunswick, Canada E5B 3A9
Tel.: 506 529 1382
Email: ipohle@asf.ca

Source: ASJ Readership Survey 2014, Gardner Pinfold Consultants Inc., Halifax NS.
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